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Healthcare Reform
Changing Louisiana’s Political Dynamic by
Standing-up for The President’s Plan

The Louisiana Democratic Party, for all intents and purposes, does not exist beyond the walls of
the building it owns on Government Street it Baton Rouge. It is leaderless, has no vision, and is
engaged in no political activity.

The vacuum created by the state party’s absence has been readily filled by Republicans and
special interest groups committed to killing President Obama’s healthcare reform initiative.
They have filled that space with wild distortions of the President’s plan that have thus far gone
unanswered.

Opponents of the President’s plan have had the public space — specifically, media — to
themselves, while supporters of the President and his plan have been confined to grassroots-style
canvassing that has been limited due to lack of participation.

Earlier in the reform effort, national groups like Change Congress, MoveOn and Democracy for
America, made media buys in Louisiana that targeted Senator Mary Landrieu and Congressman
Charles Melancon. The ads attacked the only two Democratic members of our congressional
delegation and turned off many Democrats while not shedding light on why Louisiana voters
should support the President’s effort.

Two recent events illustrate that there is a hunger by a significant segment of Louisiana voters to
move beyond the distortions and get access to solid information on the President’s plant.

The first event was the visit by four of the President’s cabinet secretaries to Reserve, Louisiana,
last month on the Rural Listening Tour. Some of you may have attended the event, as | did. There
were about 700 people in attendance. The vast majority of the crowd was respectful and there to
get information from the four cabinet secretaries, including HHS Secretary Kathleen Sebelius.
There were between 50 and 75 Tea Party members in attendance, who came with their signs,
canned questions and conspiracy theories. But, for the most part, the questioning was genuine,
people wanted to learn about healthcare reform and how it would affect them.

The Tea Party shouts got the news coverage, but the event itself was dominated by the generally
civil behavior of a large audience in what would generally be considered hostile territory for the
President and his agenda.

The other event is the decision by the Ouachita Chamber of Commerce to remain neutral on
healthcare reform. This is a big development because the easy thing for the Chamber to do
would have been to oppose the plan. The national Chamber is leading the fight against healthcare
reform. The Republican congressman from the Fifth District opposes the bill. Governor Jindal,
who has been spending an enormous amount of time and money bringing economic projects to



the region, has been part of a national Republican effort to kill the plan.

And, yet, the best the Ouachita Chamber declared itself neutral on the issue. That indicates that
somewhere in that business community in northeast Louisiana are employers who are aware

of the plan and how access to better healthcare will work for them, their employees and their
community.

If Louisiana Democrats who support the President step up now and support a focused, cost-
effective statewide media campaign that puts healthcare reform in historical context, that places
it in the context of the ongoing healthcare crisis in Louisiana, and in the context of the steady
erosion of benefits offered employees, we can turn the tide on this issue and — with a little luck
— begin to change the political dynamic in our state.

The Strategy

The 2008 Obama campaign defined the standard for effective use of web-based media utilization.
It was the key to the campaign’s ability to recruit volunteers and raise money.

One report showed Obama’s campaign outspent Hillary Clinton’s campaign on web-based
advertising by a nine-to-one margin.

Web-based advertising is the most cost-effective way to reach large numbers of voters available.

This package is a proposal to use web-based advertising on the busiest websites in the state to
win the healthcare reform debate in this state and to re-claim healthcare as a core Democratic
issue in Louisiana.

The ads would entice people to click on the ads, which would take them to videos that expound
on the message appearing in the web ad. The web ads need to be vague or provocative enough to
attract click throughs.

The overall strategy is to put healthcare reform in the historical context of the efforts of previous
Democratic presidents to shield ordinary people from harsh aspects of our economic system;

to put healthcare reform in the ongoing state healthcare crisis, positioning it as an antidote to
Governor Jindal’s misguided cuts to Medicaid; and, finally, to position healthcare reform as a
counter to the general cut backs in benefits offered employees ranging from the disappearance
of the defined benefit pension to the ever-rising costs of premiums, co-pays and deductibles on
health insurance.

The Tactics

The tactics of this campaign involve buying fairly large web ads on the busiest websites in the
state, and using those ads to bring interested people to the video messages that explain and
support the President’s plan.



For $20,000 we can bring this message statewide to 2 million readers via the following sites:

» Gannett Newspapers: Gannett owns five daily newspapers in Louisiana (Shreveport, Monroe,
Alexandria, Lafayette and Opelousas). Those sites are high traffic sites. We can allocate the buy
across the sites as we see fit, bringing 500,000 ad views for $7,500.

» The Advocate: The Baton Rouge newspaper gets 1.2 million unique visitors monthly. They
will sell 500,000 ad views for between $4,000 and $5,000, depending on the actual count we
want. They offer discounts for higher view counts. The budget for this campaign allocates $5,000
to The Advocate.

* WWL-TV.com: The weather page at WWL-TV.com gets 1.9 million unique visitors per month.
They will sell 500,000 ad views for $6,000.

* KPLC-TV, Lake Charles: The weather pages of television station websites are the most
viewed pages on their sites. August and September are the peak of hurricane season. KPLC will
sell a standing ad on their weather page for one month for $500.

* Houma Courier/Thibodaux Comet: These New York Times newspapers will sell 200,000
page views for $1,200. An alternative would be to buy a standing ad in their daily newsletter,
which goes out to 60,000 readers for $162.50 per week.

This buy would give us statewide coverage to deliver a Democratic message on healthcare
reform to 2 million readers. This could be done for about $20,000 depending on the final
discount with The Advocate and the route chosen on the Houma/Thibodaux papers.

It is the most cost-effective means to reach this many voters at a time when healthcare reform is
the main political and policy discussion underway in the country and in our state.

The Messages
This proposal calls for a three ad campaign that could begin this week, the week of August 10.

The ads and the scripts are shown on the pages that follow.

The Vehicle

Democracy for Louisiana is an existing Louisiana Political Action Committee that has been
active in state and local campaigns since its inception in 2005. It is operational. We have full
access to the checking acount which is essential to make quick turn around on ad buys and
payments.



Ad #1: “Healthcare Reform: D.C. Dé¢ja vu”

Video Script
If the healthcare reform debate sounds familiar, that’s
because we have heard it all before.

Everytime a Democratic president has sought to shield
ordinary people from harsh aspects of our economic

reality, Republicans have rushed to oppose the president

and defend the status quo.

In 1935, President Franklin Roosevelt proposed the So-
cial Security program to help lift seniors, widows and
orphans out of poverty. Republicans opposed the plan
and called it the first step on the road to communism.

The Social Security program has proved itself to be our
country’s essential social safety net for seniors and the
disabled.

In 1965, President Lyndon Johnson won passage of the
Medicare program to prevent medical expenses from
driving seniors and retirees into poverty. Republicans
fought Medicare every step of the way and called it
“Socialized Medicine”.

Forty-four years later, hundreds of millions of seniors
have enjoyed their later years secure in the knowledge
that medical bills will not drive them to financial ruin.

Today, President Barack Obama is working to win
Healthcare Reform to help middle and working class
families. His plan would end the abusive practices of
health insurance companies, make insurance more af-
fordable, and protect all of us from the financial ruin
that can result from serious illness.

As usual, Republicans are opposing the plan, saying it
will lead to “Socialized Medicine”.

Republicans were wrong about Social Security. They
were wrong about Medicare. And they are wrong today
about Healthcare Reform.

President Obama’s Healthcare Reform plan will be
good for Louisiana families and businesses.

Web Ad Image:
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Click here to see why this
all seems so familiar!

Paid for by Democracy for Louisiana

Status:
Web ad image created; video created; uploaded to
YouTube. Ready to place in Louisiana media today.

To get more information on the President’s Healthcare
Reform program and what it means to you, go to any of
these websites.

WWW.healthcarereformmyths.org
www.thinkprogress.org/category/raa

www.standwithdrdean.com

www.seiu.org/seiuhealthcare/index.php



Ad #2: “Can Obama’s Healthcare Reform Save Louisiana
Healthcare from Jindal’s Budget Cuts?”

Video Script

Louisiana healthcare has been in decline for a long
time, but Governor Jindal’s recent budget cuts are going
to make things a lot worse a lot quicker.

Louisiana residents have high incedence of chronic
diseases — heart disease, diabetes, cancer. But more
Louisianans die from these diseases than do folks in the
rest of the country. The reason is that these diseases go
untreated until the problems get too bad to ignore.

The basic problem is lack of access to affordable health-
care. People don’t go to the doctor because they can’t
afford it.

Our state has one of the highest percentages of adults
without health insurance in the country.

Reaching affordable care — frequently and LSU Hospi-
tal — can involve long drives and even longer waits to
get treatment.

When things get really bad, the uninsured get treatment
but it is more expensive by then and the costs they can’t
pay are spread across those who can, namely those with
health insurance.

The Department of Health & Hospitals recently an-
nounced how it would implement Medicaid cuts made
necessary by Governor Jindal’s refusal to back a tobac-
co tax increase to stave off the cuts.

You might believe that Medicaid cuts will affect just the
poor. You would be wrong.

The Louisiana Hospital Association says that the cuts
will mean the loss of nearly 2,000 jobs at private hos-
pitals over the next year. They also warn that Jindal’s
cuts will mean higher insurance premiums, co-pays
and deductibles for those still fortunate enough to have
health insurance.

Things will only get worse next year with the state fac-
ing an even larger deficit. Realistic solutions to Louisi-
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J Paid for by Democracy for Louisiana

Status:

Web ad image created; video in production; Ready
to place in Louisiana media by Wednesday, August
12..

ana’s healthcare challenges will again fall victim to the
Governor’s national political ambitions.

Viewed in this light, President Barack Obama’s health-
care reform program offers the only real hope to save
Louisiana healthcare.

Healthcare reform will invest millions in Louisiana hos-
pitals, clinics and doctors offices, to update technology,
expand access to care and improve the quality of care.
The administration has already provided new funding
for community health centers, health information tech-
nology and for training of new healthcare professionals
in our state.

The President’s plan will improve existing insurance by
making companies end the practice of denying cover-
age due to pre-existing conditions. And, companies will
no longer be able to revoke coverage once a disease has
been diagnosed.

(more on next page)



Ad #2: “Can Obama’s Healthcare Reform Save Louisiana
Healthcare from Jindal’s Budget Cuts?”

Video Script (continued)

The President’s plan will bring new competition into
the health insurance marketplace through a public plan
that will sell coverage at affordable rates. Private health
insurance companies will have to either compete on
price or on coverage. Either way, consumers win.

Expanded coverage will mean more paying customers
for doctors and hospitals, improving their economic
viability. It will also mean that those Louisiana citizens
suffering from chronic diseases will be able to get ac-
cess to affordable treatment earlier, giving them a better
quality of life.

President Obama’s healthcare reform program will
break the cycle of ever-rising costs that force Louisiana
businesses to abandon coverage for their employees and
that put Louisiana families at risk of financial ruin if
serious illness strikes.

Governor Jindal’s ideology and national political ambi-
tions have locked him into a plan to continue cutting
public spending on healthcare that will have dire con-
sequences for private sector providers and those with
health insurance.

President Obama’s healthcare reform program is the
change we need to fix what ails our state’s healthcare
delivery system.

To learn more about President Obama’s healthcare
reform program, visit any of these websites:

WWW.healthcarereformmyths.org
www.thinkprogress.org/category/raa
www.standwithdrdean.com

www.seiu.org/seiuhealthcare/index.php



Ad #2: “Three strikes and you’re out of luck!”

Video Script

In development.

Web Ad Image:
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Click here to learn more!

Paid for by Democracy for Louisiana

Status:

Web ad image created; script in development;
Ready to place in Louisiana media by week of Au-
gust 17.



